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Risk Management:
Climate & Environment
The Financial Times plans to publish this Special Report in October 01st, 2012.
Advertising booking deadline: August 16th, 2012.
(Advertising copy deadline: September 13th, 2012)
(We plan to include the following features (please note that this list is provisional):
1. Introduction
As companies struggle to recover from the deepest
recession in decades, is awareness of climate and environmental risks
slipping down the agenda?
2. Modelling
Climate modelling can be fraught with difficulties. To what
extent do insurers really understand how the climate is changing - and
price the risks accordingly?
3. Energy
Two years on from the Deepwater Horizon oil spill, what
lessons have the oil and gas industry learnt from one of the worst
environmental disasters in US history?
4. Investments
The consequences across all asset classes would be
substantial if some climate scientists’ projections come to fruition.
But is it possible for fund managers to measure the risks posed by
climate change in their portfolios?
5. Life Assurance
Climate change has potentially profound implications
for human health and life expectancy - whether through disease arising
from changing weather patterns and water shortages or deaths resulting
from natural disasters. How are life assurers responding?
6. Technology
Building on the planet’s flood plains could leave
trillions of pounds worth of infrastructure vulnerable to floods by
the 2070s, according to some estimates. Technology such as sustainable
urban drainage systems can help reduce the risks - but who will bear
the investment costs?
7. Government
An agreement that the insurance industry struck with the
UK government to provide cover for properties at risk of flooding
expires next year. How is the relationship between public and private
sectors changing over climate and environmental risks?
8. Reputation
Consumers have grown increasingly aware about the impact
corporate activity can have on the environment. What can companies do
to ensure they are perceived as good corporate citizens?
9. Opinion Piece – comment by an FT writer.

10. Opinion Piece – comment by an authoritative industry figure.
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